
How AI Can Lighten the Load for Marketing 
Teams (Without Losing the Human Touch)
In modern marketing, the pace is relentless. Campaigns move fast. Deadlines are tighter. Audiences expect more4
and they expect it now. For in-house teams like those at Elders, the pressure to deliver high-quality content across 
multiple channels can often feel like a never-ending sprint.

by Simone Douglas
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Understanding AI in Marketing
So where does artificial intelligence (AI) fit in?

Not as a replacement for creative or strategic thinking4but as a thinking partner that helps you move faster, stay 
consistent, and protect your most valuable resource: your mental energy.

Whether you're in content, comms, brand, or digital, here's how AI can help lighten the cognitive load and give you 
back space to lead with purpose.

Demystifying the Language
AI can sound intimidating. But when you break it down, it's really just smart software trained to predict what comes 
next4be it a word, sentence, or data trend.

Large Language Models (LLMs)
Think of this as a well-read librarian who's 
absorbed everything. They're not human, but they 
know how to mimic what sounds right.

GPT (Generative Pre-trained Transformer)
This is the engine inside tools like ChatGPT. It builds 
language one word at a time, predicting what you'll 
want next.

Generative AI
Your creative intern: great for getting drafts going 
quickly.

Predictive AI
Your crystal ball: helps spot trends, patterns, and 
likely outcomes.

When you understand these foundations, AI becomes a lot less scary4and a lot more useful.
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Where AI Really Helps in Marketing

Content Ideation & Briefing
Stuck on what to write? Let AI jumpstart your 
thinking. It can suggest post ideas, content 
angles, or even draft outlines based on your 
goals and audience.

_  Prompt Example: "Write a blog post outline 
about seasonal farm risk management for Elders 
Insurance."

Campaign & Brand Planning
Need to map out a quarter's worth of content? AI 
can help build a structured calendar around key 
themes, seasonal peaks, or business priorities.

_  Prompt Example: "Build a 3-month content 
calendar for rural insurance leading into storm 
season."

Tone of Voice Support
Consistency is key across brand communications. 
AI can be trained to adapt content into your tone
4whether it's grounded, professional, warm, or 
community-focused.

_  Prompt Example: "Rewrite this email in 
Elders' tone: professional, grounded, and 
community-first."

Reporting & Synthesis
Drowning in data or meeting notes? AI can 
summarise and structure complex info into clean, 
stakeholder-ready insights.

_  Prompt Example: "Summarise this 5-page 
campaign report into a 150-word executive 
summary."
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Creating Better AI Prompts
Get Better Results with Smarter Prompts Just like a good brief, a good AI prompt gives context. Here are two 
beginner-friendly frameworks:

4W1H Framework

Who is the audience?

What do you need?

When is it for?

Where will it be used?

How should it sound?

Task + Role + Output + Guardrails

Task: Write a social post

Role: Elders insurance copywriter

Output: 3 variations

Guardrails: Stay under 40 words, use a reassuring 
tone, avoid jargon

The more specific you are, the better the outcome.
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Using AI to Protect Your Energy & Wellbeing
Let's be honest4marketing isn't just work; it's mental load. Thinking about tone, timelines, stakeholders, and 
outcomes all day long takes its toll. Here's how AI can help lighten that load:

5 Tips to Protect Your Energy with AI
Start your day with structure
Let AI map your top tasks.

Offload mental clutter
Capture rough thoughts or tasks and let AI sort or summarise.

Skip the blank page stress
Let AI create your first draft. Edit instead of agonising.

Close out your day clearly
Use an AI prompt to summarise wins and tomorrow's priorities.

Use it before you burn out
Think of AI as a mental co-pilot, not a last resort.

_  End-of-Day Reset Prompt: "Act as my productivity assistant. Based on the following notes, summarise what I 
achieved today, highlight loose ends, and create a top-3 priorities list for tomorrow."

It's like handing your brain a warm-down lap.
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Beginner-Friendly AI Tools for Marketers
If you're just getting started, these tools are great entry points:

ChatGPT
Content creation, 
idea generation, 
and summarising

Claude
Human-like tone 
and emotional 
intelligence

Jasper
Marketing content 
at scale

Copy.ai
Post captions, 
product 
descriptions, and 
quick wins

Grammarly
Tone adjustments, 
rewrites, clarity

Notion AI
Notes, task 
tracking, 
documentation

Canva AI
Visual content 
support with 
smart text 
suggestions

SurferSEO
SEO content 
planning and 
optimisation

https://gamma.app/?utm_source=made-with-gamma


AI as Your Creative Partner

AI isn't the enemy of creativity4it's your shortcut to 
clarity. It doesn't take your job; it gives you back your 
brain. It's how you work smarter, not just faster.

So whether you're building campaigns, briefing 
creatives, or navigating another full calendar of 
competing deadlines, AI gives you the power to focus 
on what matters and leave work at work.

Use AI to lighten the load4not lose your touch.

https://gamma.app/?utm_source=made-with-gamma


The Balance of AI and Human Creativity

Final Word: AI isn't the enemy of creativity4it's your shortcut to clarity. It doesn't take your job; it gives you back 
your brain. It's how you work smarter, not just faster.

AI Assistance
Handles repetitive tasks, 

generates drafts, and processes 
data

Human Creativity
Adds emotional intelligence, 
strategic thinking, and brand 
understanding

Refinement
Humans edit AI output to match 
exact brand needs

Enhanced Output
The partnership creates better, 
faster results with less burnout
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